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Chr. Hansen named most | js#1 MOST SUSTAINgp,

sustainable company in the :
world by Corporate Knights coMPANY IN THE Wopy,

3 Independent ranking conducted by Canadian media

and research firm Corporate Knights since 2005
_ CHR AHANSEN

3 Review of all publicly listed companies with >USD
1bn revenue worldwide (7,500 in total)

Screening based on 21 quantitative indicators J w
Improving fooaﬁ & health [
Chr. Hansen was named #1 because of the iy

contribution of its product portfolio to the UN Corporate Knights 2019 Global Top 100_
Dt 26Ff D2lFfta yR Al0A N;SLJZNJH\YEI OWmnmrk: a02NB 2)/ Of Sy

NB Sy dz8 Q | |
3 CorporateY y A 3 fobak100 irdlex has . Nanaq ‘

outperformed MSCI All Country World Index since » i =
inception (20052018) .
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AT AGLANCE

We are market and technology
leaders in our core business

Shared R.D platform¢
the Microbial Platform

Food Cultures & Enzymes and Health &
Nutrition share a common research
platform, and production method.

The R&D platform is a process of
screening, developing and upscaling of
microbes. Production is the optimization
of recipes, flows and infrastructure for the
fermentation of microbes.

Together:The Microbial Platform.

Dairy cultures
incl. probiotics

'Q Dairy

enzymes

ol

Meat, wine &
fermented beverages

€9
<9
FoodCultures& Enzymes

59%

Share of revenue

Bioprotection

Natural Colors Health & Nutrition

20% 21%

Share of revenue Share of revenue

Human Health
& Microbiome
& ice cream

Dairy & fruit — Animal Health
preparation S—
Prepared
oo Plant Health CHR HANSEN

Beverages A 4
Improving food: & health

D

Confectionery




AT AGLANCE

We develop natural solutions that help to reduce sugar, ensure food
safety, improve health, replace artificial ingredients and much more!

SAFEPRQOSBItures help to keep
meat safe fronlListeria

NOLA® Frtduces added sugar in yogurt by 2g
per 100g yogurt without losing sweetness

Replace artificial ingredients with ourreimber free
labeling coloring foodstuffs randeRUITMAX®

QUARTZO@&nd PRESENCES® probiotic plant g

health solutions that help sugar cane and other cropsi‘i
fight off attacks from nematodes ¢

LGG®as been studied in +300 clinical studies that
indicate that the strain may have beneficial effects on
immune and gastrointestinal functions

o2
~7

With CH¥Max®dairies can increase cheese output
by 0.5% compared to other coagulants (i.e. 100 tons
in case of a production volume of 20,000 tons)
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AT AGLANCE

Sustainability is at the core of what we do

[/

900,
\33Y )

Better farming

We help feed the
growing population by
promoting sustainable

agriculture

v

Expand reach of
natural plant protection
by 25m hectares
(2025)

v
Good health

We improve global
health through
healthier, safer and
more products

v

Launch 6 new products
with a documented
health effect
(2022)

GOODHEALTH
ANDWELL-BEING

/o

Less waste

We help customers

reduce food waste
and improve yield
and productivity

Reduce global
yogurt waste by
1.2m tons

/ K NJ3b

2%

| ' yasSyQa H
contributes to the UN Global Goals
- reviewed by PWC
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STRATEGY
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FOCUS AREAS FOCUS AREAS FOCUS AREAS
FOOD CULTURES & ENZYMES HEALTH & NUTRITION NATURAL COLORS
Leveragethe Develop the Create
full potential microbial platform further value
i i » Continue to prioritize core dairy » Drive new products for Human » Expand-ruitMax® range of
Drive pgnetratl_on business Health (incl. Microbiome) and coloring foodstuffs
of new innovation Animal Health

» Develop adjuncts and adjacencies

» DriveBioprotectionlighthouse to
EUR 200m by 2025

» Invest in Plant Health platform to
unlock potential of EUR 100m by

2025
Reinforce position » Further strengthen global market » Human Health: Expansion into » Drive US conversion and secure
in arowth markets presence emerging markets and growth APAC growth
? » Application support in core segments
adjacencies » Strengthen routeto-market in Ag
businesses
Generate fuel » Drive scalability in supply chain » Reinvest in future growth » Continue drive to restore
for growth » Digitalize core processes profitability
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STRATEGY

Our three lighthouses address challenges
within food safety, agriculture and public health

| N » | | .
N\ Vi / "" ~az  Bioprotection Designated as
~ - 2 - - lighthouse in 2016
-~ FOOD CULTURES - Bacterial solutions for food safety and 9
— — & ENZYMES freshnesg; target of EUR 200m by 2025
" g Vv 5§ Plant Health Designated as
“w  Bacterial cultures for crop protection ighthouse in 2013
HEALTH & NUTRITION
' / s target of EUR 100m by 2025
. >g< Human Microbiome Designated as
nghthouse “w™  Joint venture with Lonza in live biotherapeutic lighthouse in 2013
Potential revenue products (LBP) contract manufacturing
of minimum

EUR 100m per year
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